2023’s first month’s year-on-year
consumer prices increased by 2.1%
and had a month-on-month increase

of 0.8%

The nationwide consumer prices in 2023’s first month, year-on-year, had a 2.1% increase. Among
them, cities rose 2.1%, rural areas grew 2.1%, foodstuffs grew 6.2%, non-food price grew 1.2%;
consumer good’s price grew 2.8%, and service price grew 1.0%.

In January, nationwide consumer prices went up 0.8% month-on-month. Among them, cities went up

0.8%, rural areas rose 0.5%; foodstuff prices rose 2.8%, non-food prices went up 0.3%, the price of
consumer goods rose 0.7%, and service prices grew 0.8%.
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Graph: National consumer price increase/decrease
([Fltt means year-on-year, ¥}t means month-on month. A next to a number means the month of the
year, meaning 4 /] would mean April)

1, Price-changes of various products and services year-on-year

In January, prices of food, tobacco and alcohol year-on-year grew 4.7%, affecting the CPI (consumer
price index), causing it to raise by 1.33 percentage points. In food, fresh-fruit prices grew 13.1%,
causing the CPI to increase by approximately 0.27 percentage points; egg prices grew by about 8.4%,
causing the CPI to grow by about 0.6 percentage points. Fresh vegetable prices grew by 6.7%, resulting
in the CPI’s growth of roughly 0.16 percentage points; livestock meat prices grew 6.6%, causing the
CPI to increase by 0.21 percentage points, with pork prices increasing by 11.8%, causing CPI growth
of 0.16 percentage points; seafood product prices grew 4.8%, with a CPI growth of around 0.09
percentage points; food prices rose 2.7%, with a CPI growth of around 0.05 percentage points.



The prices of the other seven categories rose six and one fell year-on-year. Among them, other products
and services, education, culture and entertainment, and transportation and communication rose by
3.1%, 2.4%, and 2.0% respectively; daily necessities and services, medical insurance, and clothes rose
1.6%, 0.8% and 0.5% respectively; housing prices dropped 0.1%.
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Graph: January year-on-year price increase/decrease of consumer prices
(This is just the graphical explanation of the paragraphs above)

2, Price-changes of various products and services month-on-month

In January, food, tobacco and alcohol prices month-on-month went up %2.0, causing the CPI to
increase by about 0.57 percentage points. Prices of fresh vegetables in food raised 19.6%, causing a
0.41 percentage point increase of the CPI; fresh fruit prices grew 9.2%, with 0.19 percentage point CPI
growth; seafood product prices increased by 5.5%, with a CPI increase of 0.10 percentage points;
livestock and domestic meat prices dropped 5.3%, resulting in a CPI decrease of 0.19 percentage
points, including pork, which had a decrease of 10.8%, with a CPI decrease of 0.18 percentage points;
egg prices drop 2.1%, causing the CPI to decrease by 0.02 percentage points.

Among the other seven categories, four rose, two stayed level, and one fell month-on-month. Among
them, education, entertainment, and culture, other supplies and services rose by 1.3% and 1.1%
respectively, with prices of medical care and transportation raising by 0.3% and 0.2% respectively;
housing, daily-use articles and service prices stayed level; clothing prices raised by 0.5%.
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Graph: January month-on-month price increase/decrease of consumer prices
(This is just a graphical explanation of the last couple of paragraphs)
Main Data of Consumer Price in January 2023

Month-on-month Year-on-year
rise/fall (%) rise/fall (%)

Consumer price 0.8 2.1
Among: City 0.8 2.1
Countryside 0.5 2.1
Among: Food 2.8 6.2
Non-food 0.3 1.2
Among: Consumer goods 0.7 2.8
Services 0.8 1.0
Among: Excluding food and energy 0.4 1.0

By category
1, Food, tobacco and alcohol 2.0 4.7
Food 0.0 2.7
Edible oil -0.7 6.5
Fresh vegetables 19.6 6.7
Livestock -5.3 6.6
Among: Pork -10.8 11.8
Beef 0.9 0.9
Mutton -0.1 -3.4
Seafood 5.5 4.8
Eggs -2.1 8.4
Milk -0.6 0.9
Fresh fruit 9.2 13.1
Cigarettes 0.1 1.3
Alcohol -0.9 1.3




Month-on-month Year-on-year
rise/fall (%) rise/fall (%)

2, Clothing -0.5 0.5
Clothing -0.5 0.6
Footwear -0.5 0.0

3, Housing 0.0 -0.1
Housing rent -0.1 -0.6
Hydro-fuel 0.1 0.8

4, Daily necessities and services 0.0 1.6
Household appliances 0.2 0.5
Family service 24 0.0

5, Transportation and communication 0.2 2.0
Transportation 0.1 -1.8
Fuel for transportation -2.3 55
Transportation use and maintenance 1.9 2.6
Communication tools -1.0 -0.8
Communication service 0.0 -0.2
Postal service 0.1 0.1

6, Education, culture and entertainment 1.3 2.4
Education services 0.1 1.2
Travel 9.3 11.2

7, Healthcare 0.3 0.8
Chinese medicine 0.9 3.8
Western medicine 0.2 0.3
Medical Service 0.3 0.7

8, Other supplies and services 1.1 3.1

Notes:

1. Indicator explanation

CPI (consumer Price Index, abbreviated as CPI) is a relative number that measures changes in the price
level of consumer goods and services over time, and comprehensively reflects changes in the price
level of consumer goods and services purchased by residents.

2. Statistical scope

Consumer Price Statistical Survey covers 8 categories and 268 basic categories of products and goods
consumed by urban and rural residents nationwide, including food, tobacco, alcohol, clothing, housing,
daily-use items and services, transportation and communications, education, culture and entertainment,
medical care, and other supplies and service prices.

3. Survey method

Using sampling survey methods to select and determine survey outlets, according to the principle of
“fixed people, fixed location, and timing”, directly send people to the survey outlets or collect original
prices online.

The data comes from 31 provinces (autonomous regions, municipalities), about 500 counties, and over
100,000 families surveyed nationwide, consisting of markets, supermarkets, farmers’ markets, service
outlets and e-commerce.

4. Data description

Due to rounding, sometimes the data is at the same high or low value as the categorical data.



Source Report

Name: 2023's first month's year-on-year consumer prices increased by 2.1% with a month-on-month
increase of 0.8%

Date: 2/10/23

Source: Chinese National Bureau of Statistics
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