Total retail sales of consumer goods
up 18.4% as of April 2023

In April, total retail sales of consumer goods was 349.1 billion yuan, a year-on-year increase of 18.4%.
Among them, retail sales of consumer goods other than automobiles amounted to 312.9 billion yuan, an
increase of 16.5%.

From January-April, total retail sales of consumer goods was 149.83 billion yuan, a year-on-year
increase of 8.5%. Among them, Retail sales of consumer goods other than cars amassed 1,357.19
billion yuan, and increase of 9.0%.

(Graph translation: Title: Total retail sales of consumer goods year-on-year appreciation. The numbers
at on the X axis of the graph signify the month of the year, meaning the 3 /] would mean March. The
year is also marked there, so 2023 4 means the year 2023)
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By location of business units, in April, retail sales of urban consumer goods totaled 303.98 billion yuan,
a year-on-year increase of 18.6%; rural retail sales of consumer goods amounted to 451.3 billion yuan,
an increase of 17.3% year-on-year. By consumption type, from January to April, merchandise retail
reached 311.59 billion yuan, an increase of 15.9%; restaurant revenue totaled 475.1 billion yuan, an



increase of 43.8%. From the start of the month to April, merchandise retailing reached 133,945 billion
yuan, a year-on-year increase of 7.3%; dining revenue totaled 1588 billion yuan, an increase of 19.8%.

(Graph translation: Retail sales year-on-year growth rate by consumption type. Note: the month and

year system work the same as the last graph)
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Supermarkets in retail units above the quota, convenience stores, specialty store, brand specialty stores,
and department store retail prices increased by 0.7%, 8.1%, 6.5%, 2.9%, 11.1% respectively.

From January to April, Nationwide online retail sales reached 4410.8 billion yuan, a year-on-year
increase of 12.4%. Among them, online retail sales of physical goods totaled 3716.4 billion, an increase
of 10.4%, which made up for 24.8% of the total retail sales of consumer goods; of retail sales of
physical products online, food, clothing, and products for use grew 9.0%, 13.5%, and 9.6%

respectively.

Major figures of total retail sales of consumer goods

April March-April
Absolute Absolute
Index volume [Year-on-year| volume |Year-on-year
(billion | growth (%) | (billion | growth (%)
yuan) yuan)
Total retail sales of social consumer goods 34910 18.4 149833 8.5
Among them: retail salgs of consumer 31990 16.5 135719 9.0
goods other than automobiles
Among them: rgta}l sales of consumer 13228 19.0 55501 8
goods above the limit



Among them: online retail sales of physical ) ) 37164 104
goods
By business location
Town 30398 18.6 130062 8.4
Rural 4513 17.3 19771 8.6
By consumption type
Restaurant revenue 3751 43.8 15888 19.8
. Among them: Restaurant revenue of 1011 44.6 4017 3.9
units above the quota
Retail sale of goods 31159 15.9 133945 7.3
. Among them: retail sales of goods in 12217 173 51483 6.7
units above the quota
Grain, oil and food 1395 1.0 6251 6.0
Beverages 211 -3.4 924 0.6
Alcohol and tobacco 364 14.9 1830 8.3
. Clothing, shoes and hats, 1051 3.4 4653 13.4
textiles
Gold and silver jewelry class 231 44.7 1181 185
Daily necessities 548 10.1 2455 6.2
Sports and entertainment products 86 25.7 351 10.1
o Household appliances and 609 47 2536 03
audio-visual equipment
Chinese and Western medicine 524 3.7 2236 133
Cultural and office supplies 260 -4.9 1191 -2.2
Furniture 109 34 435 4.3
Communication equipment 410 14.6 1942 -1.5
Petroleum and related 1926 13.5 7683 11.0
Automobiles 3620 38.0 14114 5.4
. Construction and decoration 119 112 479 45
materials
Note:

1.The data in this table are all nominal rates, without deducting pricing factors
2.In this table has parts of data that, due to rounding, there are cases where the
totals and subtotals are incorrect and are not equal.

Notes:
1, Indicator interpretation

Total retail sales of consumer goods: refers to the amount of physical products sold by enterprises
(units, individual households) is sold to individual and social groups via trade for non-production, non-



business purposes, including the total revenue that is collected from provision of food and beverage
services.

Online retail sales: refers to the sum of retail sales of services and goods via public network trading
platforms (self-made websites and third-party platforms are included). Goods and services include
physical and non-physical goods (such as digital goods, services, etc.).

Total retail sales of consumer goods include the retail sale of physical goods online, but do not include
non-physical retail sales online.

2, Scope of statistics

Industrial, individual households and legal entities engaged in retail merchandise activities or the
provision of food and beverage services. Inside that, units above the scale refer to the annual revenue
from main business of 20 million yuan and above the wholesale industry enterprises (units, individual
households), 5 million yuan and more retail businesses (units, individual units),2 million yuan and
more accommodation and dining services.

Due to wholesale and trade industries above the limit, accommodation and dining businesses (units,
individual households), the scope changes every year, and to make sure that the current year's data is
able to be compared to the previous year, the number of the same period used to calculate the year-on-
year growth rate of retail sales of consumer goods above the limit and other indicators is consistent
with the scope of the current period of enterprise (units, individual households) statistics, and there are
differences in the caliber of data released in the previous year. Every year industries (units, individual
households) have parts that meet the limit standard in the scope of the survey, and at the same time
there are enterprises (units, individual households) that are too small to reach the standard scope of the
survey, with factors such as being a new business, bankruptcy, cancellation (revocation) of enterprises
(units, individual households).

3, Survey method
The full survey of units above the limit, and a small sample of units below the limit
4, Revised ring data

Results of automatic adjustment as per the seasonal adjustment model, the chain rate of growth of total
retail sales of consumer goods since April 2022 has been revised. The results of said revision and April
2023 chain data are as follows:

Month Year-on-year
growth rate (%)
April -0.02
2022 May -0.03
June 4.96




July 1.68

August -0.04

September 4.37

October -0.02

November -0.04

December -0.03

January 0.42

February 1.64

2023 March 0.78
April 0.49




Source Report

Name: Total retail sales of consumer goods up 18.4% as of April 2023
Date: 5/16/23

Source: Chinese National Bureau of Statistics
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